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@ 01 Company Overview
“Founded in 2009, Prosper Enterprises began as a

food trading business and has grown into a
multi-channel distribution company based in
Bangkok, Thailand. With a network of over 100+
partners globally, the company supplies a diverse
range of food ingredients including basmati rice,
spices, potato flakes, and starches to
manufacturers, HORECA, and retail channels
across Southeast Asia.”




Company Overview: Prosper Enterprises (Food Division) in Bangkok

Importer & distributor of food ingredients

* Prosper Enterprises specializes in importing and distributing a wide range of food
ingredients in Thailand, serving various B2B clients including manufacturers and
retailers. The company emphasizes reliable sourcing and steady growth.

Located in Bangkok, Thailand with regional sourcing

s Based in Bangkok, the company sources ingredients from India, Pakistan, and China,
leveraging regional supply chains to meet local demand efficiently and effectively.

Focus on B2B relationships with key clients

* The company maintains strong relationships with manufacturers, distributors, and
modern trade outlets, emphasizing repeat business and scalability through strategic
partnerships.

Growth-oriented approach with scalable operations
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* Prosper Enterprises aims to expand its product portfolio and customer base by faity, VeSO @ —— '_"" S G dlar
increasing container volumes and leveraging additional working capital to support ] JeArS N i ; Amazonca
growth initiatives across SEA.




B2B Focus on Manufacturers and Retail Chains

Targeted B2B business model

e The company'’s primary focus is on B2B clients such as food
manufacturers, QSR suppliers, and retail chains, providing bulk
ingredients to support their production and sales activities.

Building long-term customer relationships

e With an established customer base and ongoing repeat orders,
the company emphasizes trust and reliability, ensuring steady
revenue streams and future growth.
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PROSPER ENTERPRISES

SALES CHANNELS / BUSINESS MODEL

A Diversified, Multi-Channel Distribution Model
Supplying Food Ingredients Across Thailand

HORECA MODERN TRADE GENERAL TRADE
itality Channel) (Retail Chains) (Tradit al Trade)
Food manufacturers, QSR Hotels, Restaurants, Supply to leading supermarkets Small grocery shops, ethnic
suppliers & industrial buyers. Catering & Cloud Kitchens. & wholesale retailers. stores & local wholesalers.
Consistent volume Indian, Arabic & Thai "c makro -Ibps Strnpg reach for rice
Repeat business restaurants & spices
Catering companies v Wide local distribution

VILLA MARKET

EMERGING CHANNEL

Direct-to-Consumer (D2C) SOLE DISTRIBUTORS

AFROZA
Growing through the Afroza Rice ) .
brand, including: AN lg_

Online sales

WHOLESALE / DISTRIBUTION PRIVATE LABEL
(Resellers & ct S

Regional distributors, resellers
bulk purchasers who re-sell to their
networks.

Supply under customer brands
with custom packaging.

Higher margins
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Located in Bangkok, Thailand: Strategic Position and Operations

Prime logistics hub in Southeast Asia

* Bangkok's central location facilitates efficient import logistics, distribution, and
expansion into regional markets, supporting the company's scalable growth.

Diverse product portfolio supporting local demand

* The company's product range, including rice, spices, and dehydrated ingredients,
caters to the diverse needs of Thai and regional clients.

Office and warehouse facilities in Bangkok

* Located strategically, the facilities enable streamlined import, storage, and
distribution, ensuring quick turnaround times and reliable service.

Regional growth potential and market access

* Bangkok’s position allows for expansion into nearby Southeast Asian markets,
aligning with the company's growth strategy.
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Alroza

21 PARBOILED BASMATI RICE

Awnilatia in 30 § 209

Mint
Arulobis in 19 £ 305

Lemon Grass

[P————r——

Parsley

Asabotrie i 109 & 1y

Avaboble in kig & 159

Red Chilli Flakes
Prr—————r

SPICES

Cinnomon Powder  Cinnamon Bark StorAnise

Cumin sesd Red chilli Whols Rad Chili Flokes
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Green Chili Flokes  Green chilli Powder Block Cordamom

BATTER AND
COATING

Dehydrated
Vegetables

Dehydrated
Onion

Dehydrated
Cabbage

Dehydrated
Carrot

Dehydrated
Potatoes
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Product Portfolio Detailing Key Food Ingredients and Brands

Basmati Rice (Anmol + Afroza)

¢ The portfolio includes high-quality Basmati rice under the Anmol and Afroza brands,
targeting both local and regional markets to enhance margins and brand recognition.

Spices & Seasonings

* A diverse range of spices and seasonings sourced from trusted suppliers, catering to
food manufacturers and retail clients for consistent flavor solutions.

Potato Flakes and Breadcrumbs

* Essential ingredients for processed food production, supplied in bulk to meet the needs
of manufacturers and culinary establishments.

Dehydrated Garlic & Onion

* Long shelf-life dehydrated vegetables that provide flavor enhancement for various food
products, sourced to ensure quality and supply stability.
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@ 03 Market Opportunity

ASEAN-8 accounts for 96% of the F&B market in Southeast Asia.




Thailand 2026 Outlook =

+ Menus shift |I_E' towards simpilic '3.- ang spaag

Convenience and ready-to-eat formats gaining momentum
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FOOD INDUSTRY
OUTLOOK

Singapore 2026 Outloo

5 & portioning

! revenue channel

Vietnam 2026 Outlook ~*

» Café & bakery formats growing rapidly

* Frozen bakery demand rising with more outlets opening

« Delivery remains a major influence on menu design
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Malaysia 2026 Outlook ==

ating-out culture drives steady yadservice expansion

elivery growing faster than dine-in
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Middle East 2026 Outlook

» Foodservice expands with tourism & new developments

& ready-pre pared items
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» Competitive dining scenes push efficiency




Strong consumption from food manufacturers, QSRs, and retail chains

Robust demand from diverse food service sectors

* Food manufacturers, quick-service restaurants, and retail chains are
increasing their procurement of imported ingredients, providing a
stable and expanding customer base for Prosper.

QUICK SERVICE RESTAURANTS (QSR) MARKET

CAGR 20262033 | g
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Market Size (Base Year)

Ea—
s [
—




Retail chains and modern trade channels driving
market growth

Expansion of retail networks boosts ingredient distribution

e Major retail chains in Thailand are expanding their offerings of imported
food ingredients, which enhances the distribution opportunities for
Prosper Enterprises through bulk supply and strategic partnerships.
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04 Financial Highlights

Juristic Name : PROSPER ENTERPRISES COMPANY LIMITED
Registered No : 0105552079506

Statement of Financial Position for the year 2020 - 2024

Unit

Bahit
wChange Amount wChange Amount wChange Amount %Changa Amount

hocounts Recehable

Total Current Assats

Property, Plant and Equipment

Total Non-current Assets 5 .08 591 5 % g rx i 6,497 58519

Totsl Assets B64,963.30 4. . . ! A B,386,087.82

Tl Currenit Lishilitias

Total Non-current Lisbilities

Total Liabilities

6,170,494.72

Total Liabilities and Equity T864,963,30 T,1E,062.70 4 9,403,237.34




Financial Overview

Annual Revenue of THB 16-18 million reflects Monthly Revenue averaging THB 1.3-1.5 million
consistent business expansion

supports predictable cash flow

-

e The company's annual revenue indicates a
stable growth trajectory, emphasizing its

strong foothold in the food ingredient market
and reliable sales channels.

e Consistent monthly revenues showcase
operational stability and effective demand
generation from key clients across Thailand.
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Operational Metrics

PROSPER ENTERPRISES CO.LTD
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Others I 3X
Insight:

85% of revenue is recurring (B2B + HORECA)
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Investment

opportunities

® 05 Investment
Opportunity




“Investment Opportunity and Return”

Strategic Strengths Growth Plan

Market Access HIHIR B
: vear 1 [T | -
supplier Network [ NENEEREERINEREEEND Vear 2 INEEEn
828 pelationships [ HEEEENEEREDEEREENN Vear 3 NN,
Sealability I
Drivers:

Established retail + distributor relationships +  Expand B2B network

Direct sourcing from multiple countries # Increase SKU range i I nVEStO r S na pShOt

Strong repeat customer base #  Improve inventory turnaover

Low incremental cost to scale * ASEAN expansion

Investment: THB 2.5M
Value Drivers Use of Funds Equity: 10%
Market Access (Retail + HORECA) _ Inventory Expansion m cur‘r‘ent REturn: leeK[year‘
Entry Cost & Time Barrier TN EARENANAAND Sales Growth DT Future Value: SM - 7M
supply Chain Network I O [T :
Recurring Revenue Base TN Market Expansion UL Up51de: 2x - 3x
Key Points: Profit Share (Projected)
*  Listing in major retailers costs millions + years
s Established distribution relationships Year @ [ 188K
* Ready-to-scale infrastructure LT _ i
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Equity Growtn
Entry Value 2.5M
Future Value EM - TH

Return Potential 2x - 3x
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